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Abstract  
The lack of jobs in Indonesia at this time requires every individual to have the ability to be an entrepreneur in order to survive. 
One of the entrepreneurial endeavors that are widely practiced today is the creative industry. At this time, the creative industry 
is very necessary. Moreover, the creative industry is an industry with renewable sources because it focuses on creation. In 
contrast to industries in the mining and oil and gas sectors which will increasingly run out. The business that is being pioneered 
now, namely the music course/school business, which is one form of business engaged in the service sector and is expected to 
become the driving force of the Indonesian economy. To overcome the problems of lack of management skills in business 
management, limited capital, marketing networks, human resources, and technology/techniques used and realize the success 
of a music course/school business, of course, real efforts are needed from the entrepreneur. The type of research used is 
descriptive and verification with descriptive survey and explanatory survey research methods. Data were obtained through 
questionnaires, interviews, and observations in the field. The results of data collection with primary data sources obtained a 
sample size of 46 respondents. The analysis method used is path analysis. The results showed that the effect of entrepreneurial 
characteristics on the success of the Elfa Music School Antapani Bandung service business was 94.8%. The greatest influence 
is on the leadership-oriented sub-variable, while the smallest influence is on the future-oriented sub-variable. 

Keywords: Entrepreneurship, Business Success, Path Analysis. 

1. Introduction  

Along with the development of the times where 
employment began to be difficult to obtain, every 
individual must have other abilities to survive in life. 
Things that should be instilled by every individual, 
especially school graduates and universities are 
enthusiasm and spirit of entrepreneurship, where this 
ability will actually create jobs [1]–[3]. 

There is now, humans experience the transfer of new 
era and civilization. In the past we shifted from the 
agricultural era and the industrialization era. The 
development of technology and information and 
communication (infokom) and economic globalization 
have encouraged human development that is required to 
develop creatively. The development of industry has 
created work patterns, production patterns and cheap 
and efficient distribution patterns. The development of 
technology has made humans more productive. Industry 
is the process of creating goods and services that have 
added value (value added). Whereas creative means 
create, which is the process of creating something. The 
creative industry focuses on the creation of goods and 
services by relying on expertise, talent, and creativity as 

intellectual property. The creative industry is an 
inseparable part of the creative economy [4]–[6]. 

Someone who creates a new job, is often referred to as 
an entrepreneur. An entrepreneur has his own mindset, 
action, and process. Entrepreneurship is a human 
creative act that creates something valuable from 
something practical is nothing. Entrepreneurship is a 
pursuit of opportunities, regardless of existence, or lack 
of resources in the hands. Entrepreneurship requires a 
vision and passion and commitment to lead others in the 
pursuit of that vision. It also requires the ability to take 
the risk that is calculated [7]–[10]. 

Definition of Entrepreneur is "Entrepreneurial activities 
are creating new service goods, new production 
processes, organizations (new management, new raw 
materials, new markets. The results of these 
entrepreneurial activities create value or profit ability or 
ability from the company [11]. "In fact, realizing a 
business is not an easy thing. People who are able to 
make it happen must be people who are strong, 
innovative, hard-working, full of new and brave ideas 
in taking risks. The thing that stands out in the common 
sense is that entrepreneurship is that entrepreneurship 
must be prepared to "bankrupt" and have a large capital. 
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In fact, to become an entrepreneur is not that simple, but 
a person must be prepared to change his fate whatever 
the risk, by doing a work that produces profit or has a 
greatness. The thing mentioned earlier, is a 
characteristic that must be possessed by an entrepreneur 
[12]–[14]. 

One of the businesses that is more rife is pioneered 
today, namely the business/music school business. 
Music schools/schools are a form of business engaged 
in the service sector and are expected to be the motor of 
the Indonesian economic driving force. The number of 
television station shows that promise to become an 
artist, especially being a singer, such as Indonesian Idol, 
Little Idol, Mama Mia and so on, encourages people to 
process and hone their talents in the field of music, by 
taking music courses at the music course/music school. 
The existence of this business can show the ability of 
people who have entrepreneurial characteristics. 
Despite having great potential, the business/music 
school business does have various weaknesses. A very 
basic problem faced by an entrepreneur is the lack of 
management capability in business management, 
limited capital, marketing network, human resources 
and technology/techniques used [15]–[18]. 

The many problems faced by entrepreneurs, especially 
in this case the entrepreneurship/music school, make 
the entrepreneurs/music schools must raise their brains 
to maintain the survival of the business and achieve 
success [19][20]. To overcome these problems and 
realize the success of a music/school school business, 
of course real efforts are needed from the entrepreneur. 

Based on the description above, the researcher is 
interested in researching the existence of entrepreneurs 
engaged in the business service/music school business 
in the city of Bandung and the importance of 
understanding the characteristics of an entrepreneur to 
find a way to achieve the success of his business. The 
situation encourages the author to further examine the 
characteristics of an entrepreneur, which supports their 
success in trying and pouring it in the thesis entitled: 
"The Effect of Entrepreneurship Characteristics on the 
Success of Service Business at Elfa Music School 
(EMS) Bandung (Case in Elfa Music School Antapani) 
". 

2. Research Methods 

Entrepreneurship from the end of the XX century 
received a very big response. There is no discussion in 
the world of business or economic development without 
discussing entrepreneurship. Furthermore, the XXI 
century is considered the century of entrepreneurship, 
according to some experts. Factors that encourage 
attention to entrepreneurship [21], due to research in 
various countries that have developed job opportunities 
and new innovations related to the establishment of 
small and medium enterprises which are called 

entrepreneurial ventures [22]. Entrepreneurship can 
also be defined as an attitude, soul and ability to create 
something new that is very valuable and useful for 
himself and others. Entrepreneurship is a mental 
attitude and soul that is always active or creative, 
empowered, created, initiated and modest in trying, in 
order to increase the income of its business activities or 
activities. A person who has an entrepreneurial spirit 
and attitude is always dissatisfied with what he has 
achieved [23]. From time to time, day after day, week 
after week, he is always looking for opportunities to 
improve his business and life. He always creates and 
innovates without stopping, because by being creative 
and innovating all opportunities can be obtained [24]. 

Based on the above concept, entrepreneurship can be 
briefly defined as something creative and innovative 
(create new and different) which is used as tips, basis, 
resources, processes and struggles to create added value 
of goods and services that are carried out with the 
courage to face risks [25], [26]. 

Marketing the product is of course very important and 
is one of the company's activities, because if the goods 
produced are not selling well, the goods production 
process will stop. It means that the work will not be 
proceeded [27]. Therefore, market control in the sense 
of distributing production results is a determining factor 
in the success of a company. In order for marketing to 
run smoothly, the quality and price of goods must be in 
accordance with consumer tastes and consumer 
purchasing power (ability), must also be accompanied 
by good service [28]. 

The marketing aspect is one of the main keys in the 
company's activities, in order to compete with other 
companies. Marketing is a bridge that will make 
someone a good manager [29], [30]. 

Marketing aspects, among others [31], [32], will 
function in: 

a. assist market access; 
b. providing market information assistance; 
c. provide promotional assistance; 
d. developing business network; 
e. assist in identifying market and consumer 

behavior; 
f. help improve product quality and value added 

packaging; 

A company can achieve success if three conditions are 
met [33], namely: 

1. The company's objectives and policy management 
functions (marketing, finance, operations and 
human resources) must collectively demonstrate the 
strongest position in the market. 

2. These goals and policies are developed based on the 
company's strengths, and continuously updated 
(dynamic) in accordance with changes in 
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opportunities and threats in the external 
environment. 

3. Companies must have and explore special 
competencies (distinctive competency), as a driving 
force to run the company, for example with brand 
reputation (brand name reputation) and low 
production costs (low cost). 

It can be seen that one of the indicators to measure the 
success of a business is to look at the success of the 
company in terms of its management functions, namely 
the functions of marketing, finance, operations and 
human resources. 

Figure 1, can be disclosed research framework that 
explains the influence of entrepreneurial characteristics 
on the success of service businesses at Elfa Music 
School Antapani. 

 
Figure 1 Schematic Framework for Thinking 

  

The type of research used in the preparation of this 
thesis is descriptive and verification. Descriptive 
research is a method that describes what is done based 
on facts or events on the object under study, to then be 
processed into data and then an analysis is carried out 
so that in the end a conclusion is produced. Meanwhile, 
verification research is a method used to test hypotheses 
using statistical calculations. 

Judging from the nature of this research, which is 
descriptive-verification, where data collection is carried 
out in the field, the research method used is a survey 
method, namely data collection is carried out on an 
object in the field by taking samples from a population 
and using a questionnaire as a data collection tool. tree. 

Furthermore, it is said that if the researcher wants to 
explain the causal relationship between variables 
through hypothesis testing, then these studies are called 
hypothesis testing research or explanatory survey 
research [34], [35]. 

The data used in this study are primary data and 
secondary data. Primary data sources are obtained from 
the results of distributing questionnaires to business 
owners/entrepreneurs and also their employees. While 
secondary data is obtained from materials in the 
company, books, and journals related to research 
problems. 

The sample or object in this study is Elfa Music School 
Bandung, which is located on Jalan Antapani. By using 
ρ = 0.5 for the significance level (α) = 0.05 with a two-
way test and power test (1-β) = 0.95, then from the 
normal table it is obtained Z (1-α) = 1.96 and Z(1-β) = 
1.645. 

 
Figure 2 Path Charts 

 

To give a value to the indicators of entrepreneurial 
characteristic variables on business success, a scoring 
system is used using an ordinal scale into the five 
criteria as mentioned above. The highest score is the 
highest value of a measurable indicator, whereas the 
lowest score is the lowest value of a measurable 
indicator. The measurement results of the scoring of the 
indicators are then calculated as the final result [36]. 

The provisions for the range of scores can use the 
following formula: 

I =  

I is the interval, Skt is the highest score, Skr is the 
lowest score, n is the number of questions for each sub-
variable, N is the number of criteria/categories 

The analyzes used are of two types: 

( ) ( )
N

nSkrnSkt ** -
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• Descriptive analysis especially for qualitative 
variables 

• Quantitative analysis in the form of hypothesis 
testing with statistical tests. With this combination 
of analytical methods a comprehensive 
generalization can be obtained. 

3.  Results and Discussions 

The number of respondents based on "Gender". The 
majority were "Female" respondents, namely 33 people 
or 71.74% while the least were "Male" respondents, 
namely 13 people or 28.26%. 

The number of respondents based on "Age". The 
majority of respondents were aged "17-24 years", 
namely as many as 39 people or 84.79% while the least 
were respondents aged "55 years and over" namely as 
many as 1 person or 2.17%. 

The number of respondents based on "Last Education". 
The majority of respondents had "high school" 
education, namely 39 people or 84.78% while the least 
were respondents whose last education was "Bachelor" 
namely 7 people or 15.22%. 

The number of respondents based on "Teaching 
Services Offered". The majority of respondents 
answered "Violin", namely 12 people or 26.09% while 
the least were respondents who answered other than 
"Piano, Vocal, Guitar and Drum" namely 1 person or 
2.17%. 

This analysis examines the influence of Self (X1), 
Oriented to Tasks and Results (X2), Courage to Take 
Risks (X3), Leadership (X4), Originality (X5), 
Orientation to the Future (X6), Motives for 
Achievement (X7), Seeing Opportunity (X8) and 
Objectivity (X9) on Business Success (Y). 

The influence of Confidence (X1), Task and Result 
Orientation (X2), Courage to Take Risks (X3), 
Leadership (X4), Originality (X5), Future Orientation 
(X6), Achievement Motive (X7), Seeing Opportunities 
(X8) and objectivity (X9) on business success (Y) can 
be determined from the multiplication of the path 
coefficient to the correlation matrix between the cause 
variable X and the effect variable Y. 

 
 = 0,969 = 96,9% 

 

While the path coefficient for other factors that are not 
included in the specifications are: 

Pyε =  

Or, in terms of the magnitude of the influence of other 
variables that are not observed, it is equal to 3.1%. 

From the results it can be seen that F count > F table 
(125.554> 2.153) so that according to the simultaneous 
test criteria is H0, meaning that the independent 
variables significantly affect the Business Success 
variable (Y). 

Partial test to see which independent variables affect the 
Business Success variable (Y), then a two-party t-test 
was carried out and the following results were obtained: 

1. Confidence (X1) has no significant effect on 
Business Success (Y) (t count (0.610) < t table 
(2.028)). 

2. Oriented to Tasks and Results (X2) has a significant 
effect on Business Success (Y) (t count (2.899) > t 
table (2.028)). 

3. The courage to take risks (X3) has a significant 
effect on business success (Y) (t count (2.761) > t 
table (2.208)). 

4. Leadership (X4) has a significant effect on business 
success (Y) (t count (2.659) > t table (2.028)). 

5. Originality (X5) has no significant effect on 
business success (Y) (t count (0.848) < t table 
(2.028)). 

6. Future Orientation (X6) has no significant effect on 
Business Success (Y) (t count (0.456) < t table 
(2.028)). 

7. Achievement Motive (X7) has a significant effect 
on Business Success (Y) (t count (2.871) > t table 
(2.028)). 

8. Seeing Opportunities (X8) has a significant effect 
on Business Success (Y) (t count (2.299) > t table 
(2.028)). 

9. Objectivity (X9) has no significant effect on 
business success (Y) (t count (0.506) < t table 
(2.028)). 

Direct And Indirect Influence Confidence (X1), 
Oriented To Tasks and Results (X2), Courage to Take 
Risks (X3), Leadership (X4), Originality (X5), 
Orientation To The Future (X6), Motives for 
Achievement (X7), Seeing Opportunities (X8) and 
Objectivity (X9) Against Business Success (Y) 

Based on the results of the study, it was concluded that 
there was an influence between Confidence (X1), 
Oriented to Tasks and Results (X2), Courage to Take 
Risks (X3), Leadership (X4), Originality (X5), 
Orientation to the Future (X6), Achievement Motives 
(X7), Seeing Opportunities (X8) and Objectivity (X9) 
on Business Success (Y). 

1 0,969 0,176- =
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To see further about the magnitude of the direct and 
indirect influence of each independent variable on the 
dependent variable, so that it is statistically influential, 
the following details the direct and indirect effects. 

1. Confidence (X1) has no significant effect on 
Business Success (Y), as has been presented in the 
t-test with a total effect of 5.57%, consisting of a 
direct effect of 0.36% and an indirect effect of 5, 
21%. From the results of measurements made on the 
variable Self-Confidence, it can be said that 
Confidence has a positive effect on the Success of 
Service Businesses at the Elfa Music School 
Antapani Bandung branch. However, from the t-test 
conducted, the hypothesis obtained for the Self-
Confidence variable does not have a significant 
effect on Business Success, meaning that the 
entrepreneurial characteristics of Confidence owned 
by entrepreneurs at Elfa Music School Antapani 
Bandung branch generally do not have a better 
effect on running their business, so for To support 
this, entrepreneurs must further improve their 
abilities regarding their Confidence. 

2. Oriented to Tasks and Results (X2) has a significant 
effect on Business Success (Y), as presented in the 
t-test with a total effect of 21.10%, consisting of a 
direct effect of 5.27% and an indirect effect of 
15.83%. From the results of measurements carried 
out on Task and Result Oriented variables, it can be 
said that Task and Result Orientation has a positive 
effect on the success of service businesses at the Elfa 
Music School Antapani Bandung branch, meaning 
that entrepreneurs have fulfilled the characteristics 
of entrepreneurship and successfully run it, namely 
Oriented Tasks and Results. These Task and Result 
Oriented Variables must be maintained and 
continuously improved for the continuity and 

progress of Elfa Music School Antapani Bandung 
branch. 

3. The courage to take risks (X3) has a significant 
effect on business success (Y), as presented in the t-
test with a total effect of 16.55%, consisting of a 
direct effect of 3.42% and an indirect effect of 
13.13% . From the results of measurements carried 
out on the variable Courage to Take Risks, it can be 
said that Courage to Take Risks has a positive effect 
on the success of the Service Business at the Elfa 
Music School Antapani Bandung branch, meaning 
that entrepreneurs have fulfilled the characteristics 
of entrepreneurship and successfully run it, namely 
the Courage to Take Risks. This Risk Taking 
Courage variable must be maintained and 
continuously improved for the continuity and 
progress of Elfa Music School Antapani Bandung 
branch. 

4. Leadership (X4) has a significant effect on business 
success (Y), as presented in the t-test with a total 
influence of 27.78%, consisting of a direct effect of 
8.77% and an indirect effect of 19.01%. From the 
results of measurements made on the variable 
Leadership, it can be said that Leadership has a 
positive effect on the success of Service Businesses 
at the Elfa Music School Antapani Bandung branch, 
meaning that entrepreneurs have fulfilled the 
characteristics of entrepreneurship and have 
succeeded in running it, namely Leadership. This 
Leadership Variable must be maintained and 
continuously improved for the continuity and 
progress of Elfa Music School Antapani Bandung 
branch. 

5. Originality (X5) has no significant effect on 
Business Success (Y), as has been presented in the 
t-test with a total effect of 12.03%, consisting of a 
direct effect of 1.64% and an indirect effect of 

 

Figure 3 Diagram Path 
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10.39%. From the results of measurements carried 
out on the originality variable, it can be said that 
originality has a positive effect on the success of the 
service business at the Elfa Music School Antapani 
Bandung branch. However, from the t-test 
conducted, the hypothesis obtained for the 
Originality variable does not have a significant 
effect on Business Success, meaning that the 
entrepreneurial characteristics of Originality owned 
by entrepreneurs at Elfa Music School Antapani 
Bandung branch generally do not have a better 
effect on running their business, so as to support this 
Entrepreneurs must further improve their ability 
regarding originality. 

6. Future Orientation (X6) has no significant effect on 
Business Success (Y), as has been presented in the 
t-test with a total effect of 2.18%, consisting of a 
direct effect of 0.07% and an indirect effect of 2, 
11%. From the results of measurements made on the 
Future Orientation variable, it can be said that 
Future Orientation has a positive effect on the 
success of service businesses at the Elfa Music 
School Antapani Bandung branch. However, from 
the t-test conducted, the hypothesis obtained for the 
Future Orientation variable does not have a 
significant effect on Business Success, meaning that 
the entrepreneurial characteristics of Future 
Orientation owned by entrepreneurs at Elfa Music 
School Antapani Bandung branch generally do not 
have a better effect on running business, so that to 
support this, entrepreneurs must further improve 
their abilities regarding their Future Orientation. 

7. Achievement Motive (X7) has a significant effect 
on Business Success (Y), as presented in the t-test 
with a total effect of 8.28%, consisting of a direct 
effect of 1.53% and an indirect effect of 6.75%. 
From the results of measurements carried out on the 
variable Achievement Motive, it can be said that 
Achievement Motive has a positive effect on the 
success of Service Businesses at the Elfa Music 
School Antapani Bandung branch, meaning that 
entrepreneurs have fulfilled the characteristics of 
entrepreneurship and succeeded in running it, 
namely Achievement Motives. This Achievement 
Motive Variable must be maintained and 
continuously improved for the continuity and 
progress of Elfa Music School Antapani Bandung 
branch. 

8. Seeing Opportunities (X8) has a significant effect 
on Business Success (Y), as presented in the t-test 
with a total effect of 2.82%, consisting of a direct 
effect of 0.66% and an indirect effect of 2.16%. 
From the results of measurements made on the 
variable Seeing Opportunity, it can be said that 
Seeing Opportunity has a positive effect on the 
success of the Service Business at the Elfa Music 
School Antapani Bandung branch, meaning that 
entrepreneurs have fulfilled the characteristics of 

entrepreneurship and have successfully run it, 
namely Seeing Opportunities. This Opportunity 
Seeing Variable must be maintained and 
continuously improved for the continuity and 
progress of Elfa Music School Antapani Bandung 
branch. 

9. Objectivity (X9) has no significant effect on 
Business Success (Y), as has been presented in the 
t-test with a total effect of 0.61%, consisting of a 
direct effect of 0.03% and an indirect effect of 
0.58%. From the results of measurements made on 
the objectivity variable, it can be said that 
objectivity has a positive effect on the success of 
service businesses at the Elfa Music School 
Antapani Bandung branch. However, from the t-test 
conducted, the hypothesis obtained for the 
objectivity variable does not have a significant 
effect on business success, meaning that the 
entrepreneurial characteristics of objectivity owned 
by entrepreneurs at Elfa Music School Antapani 
Bandung branch generally do not have a better 
effect on running their business, so as to support this 
Entrepreneurs must further improve their ability 
regarding objectivity. 

4.  Conclusion 

From the results of analyzing and processing data on 
research on "The Influence of Entrepreneurial 
Characteristics on the Success of Service Businesses at 
Elfa Music School (EMS) Antapani Bandung", it can be 
concluded that entrepreneurial characteristics are traits 
that are inherent and owned by an entrepreneur in 
running his business. The fact of entrepreneurial 
characteristics in research on the owner of Elfa Music 
School Antapani Bandung. 
The self-confidence possessed by entrepreneurs at Elfa 
Music School Antapani Bandung generally does not 
have a better effect on running their business. 
Orientation on tasks and results owned by entrepreneur 
Elfa Music School Antapani Bandung generally has a 
better effect on running its business, or is in a high 
category. The courage to take risks owned by 
entrepreneurs from Elfa Music School Antapani 
Bandung generally has a better effect on running their 
business, or is in a high category. Leadership owned by 
entrepreneur Elfa Music School Antapani Bandung 
generally has a better effect on running a business, or is 
in a very high category. Originality owned by 
entrepreneur Elfa Music School Antapani Bandung 
generally does not have a better effect on running their 
business. The orientation to the future owned by 
entrepreneur Elfa Music School Antapani Bandung 
generally does not have a better effect on running his 
business. The Achievement Motive owned by 
entrepreneur Elfa Music School Antapani Bandung 
generally has a better effect on running a business, even 
though the influence is not large or in the sufficient 
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category. Seeing the Opportunities owned by 
entrepreneurs Elfa Music School Antapani Bandung 
generally has a better effect on running a business, even 
though the influence is not large or in the sufficient 
category. The objectivity possessed by entrepreneur 
Elfa Music School Antapani Bandung generally does 
not have a better effect on running the business. 
Based on the results of statistical calculations using path 
analysis, it turns out that entrepreneurial characteristics 
influence the success of service businesses at the Elfa 
Music School Antapani Bandung branch 
simultaneously. While partially, not all variables have a 
significant effect. 
Based on the results of the simultaneous analysis, it can 
be concluded that there is a significant influence 
between the variables Confidence (X1), Oriented to 
Tasks and Results (X2), Willingness to Take Risks 
(X3), Leadership (X4), Originality (X5), Orientation to 
the Future ( X6), Motives for Achievement (X7), 
Seeing Opportunities (X8) and Objectivity (X9) on 
Business Success (Y) of 96.9%. While the influence of 
other variables that are not observed is 3.1%. 
Based on the results of the partial analysis, it can be 
concluded that: There is no significant effect between 
the variable Confidence (X1) on Business Success (Y) 
with a total effect of 5.57%; There is a significant 
influence between the task and results oriented 
variables (X2) on business success (Y) with a total 
effect of 21.10%; There is a significant influence 
between the Willingness to Take Risks variable (X3) on 
Business Success (Y) with a total effect of 16.55%; 
There is a significant influence between the variable 
Leadership (X4) on Business Success (Y) with a total 
effect of 27.78%; There is no significant influence 
between the original variable (X5) on business success 
(Y) with a total effect of 12.03%; There is no significant 
effect between the Future Orientation variable (X6) on 
Business Success (Y) with a total effect of 2.18%; There 
is a significant influence between the achievement 
motive variable (X7) on business success (Y) with a 
total effect of 8.28%; There is a significant influence 
between the variable Seeing Opportunities (X8) on 
Business Success (Y) with a total effect of 2.82%; There 
is no significant effect between the objectivity variable 
(X9) on business success (Y) with a total effect of 
0.61%. 
When viewed simultaneously, the Effect of 
Entrepreneurial Characteristics on Business Success is 
96.9%. When viewed individually, the sub-variable that 
has the greatest influence is Leadership and the result is 
27.78%. While the sub-variable that has the least 
influence is Seeing Opportunities at 2.82%. 
Based on the results of the study found several obstacles 
and weaknesses, including there are still entrepreneurial 
characteristics possessed by entrepreneurs, which are in 
the low category, namely Seeing Opportunities. Even 
though theoretically, an entrepreneur should be able to 
see opportunities in developing his business to achieve 

success. There are still entrepreneurial characteristics 
possessed by entrepreneurs, which do not have a 
significant effect, namely Confidence, Originality, 
Future Orientation, and Objectivity. Even though 
theoretically, an entrepreneur must have these 
characteristics in developing his business to achieve 
success. 
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